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PROFILE

| am Huynh Quoc Cuong, a marketing professional specializing in Digital
Marketing with a Growth & Performance focus, with a strong emphasis on
building revenue growth systems driven by data and conversion optimization.

With hands-on experience in Facebook Ads, TikTok Ads, Website/SEO, and
multi-channel sales systems, | am particularly strong in developing
integrated marketing strategies, managing sales funnels, optimizing
advertising costs, and driving sustainable revenue growth.
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Throughout my career, | have been directly involved in building and growing
digital channels from the ground up, launching performance marketing
campaigns, optimizing key metrics such as CPM, CPC, CPA, and ROAS, and
scaling campaigns based on real performance data.

With a Growth Marketing mindset, | consistently focus on three core principles:
e Clear KPIs

e Structured execution processes

e Data-driven decision-making
My goal is to help businesses grow revenue through marketing systems that can
lbe measured, optimized, and scaled sustainably over the long term.
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NHA TRANG UNIVERSITY , 4

TH ERNATIONAL CONFERENCE
(2019 - 2023) N MANAGEMENT AND BUSINESS
Bachelor's Degree in Business Administration & V23S
GPA:3.4/ 4.0

e Conducted a research project on Gen Z online
shopping behavior in Khanh Hoa.

e The project received strong recognition and was
selected for presentation at the COMB-23 scientific
conference, attended by numerous resedrchers
and economics experts.

INTERNATIONAL STUDENT EXCHANGE PROGRAM

2022 - INTI International University, Malaysia
e Participated in an international cultural and ) @ LUJA__I

academic exchange program




CORE SKILLS

1. Performance Marketing 4. Web & SEO
e Planned and executed Facebook Ads and TikTok Ads e Managed and operated welbsites
e Conducted A/B testing e Implemented basic SEO
e Optimized CPM, CPC, CPA, and ROAS e Optimized traffic and conversion performance
e Analyzed campaign data and scaled ad budgets based e Set up data tracking systems

on performance

2. Social Media & Content 5. Data & Analytics
e Built multi-platform content strategies e Tracked and analyzed campaign performance
* Managed editorial calendars e Built measurement dashboards
e Wrote creative briefs for design and video teams e Made decisions based on data insights
3. E-commerce 6. Soft Skills
* Set up and operated TikTok Shop e Growth Marketing mindset
* Optimized online sales funnels e Analytical thinking and problem-solving
* Coordinated between marketing and sales teams to e Ability to work independently and collaborate across

improve conversion rates SEEEMITEE DU@HTAIL
MARKETING




PROFESSIONAL EXPERIENCE Key Responsibilities

MARKETING MANAGER
08/2023 - 12/2025

BA NINH CO. LTD - Khanh Hoa

e Built integrated marketing strategies aligned with the
company’s business and revenue goals.

Developed and managed Facebook channels (content
+ ads), TikTok channels (content + ads + TikTok Shop),
and Website/SEO.

Directed weekly and monthly content planning while
coordinating with the design and video teams to
execute creative assets.

Established advertising performance tracking systems
for CPM, CPC, CPA, and ROAS, and optimized budgets
based on campaign efficiency.

Monitored data, analyzed results, and proposed
campaign scaling plans or improvements to creatives
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PROFESSIONAL EXPERIENCE

Facebook Execution Highlights: Increased Facebook organic reach
from approximately 100,000 to 500,000+ per month. Helped double RN S O
revenue for the company’s core orchid product line after 2 months of Céng Ty B4 Ninh

implementation. -/ 99K nguti theo ddi - 113 dang theo dd
- 3,3K bai viét

Codng ty TNHH B4 Ninh la don vi chuyén cung cap Si &

° quqged a morketlng team of 5-7 members. Lé xdo tam phan I6n nhat, Bat Dong San, H... Xem thém

 Planned content funnel strategies for 3 fanpages and directly & Dich vu kinh doanh - i CBng ty TNHH Chuy#n Nhap Khau

executed 30 pOStS per month per pqge Hoa Lan va Nhan Lap D3t Cac Cay Cong Trinh

. . . ‘.m’;__::a C6 Huynh Quéc Cudng, Nguyén Van Hién va
e Scaled video and livestream ad budgets to over VND 100 million per - P& Vusn Lan B4 Ninh theo dbi
N : ko
month, contributing approximately 10-15% of total revenue. A Bang thea o = © Nhin tin

e Worked directly with 3 livestream teams, training them on algorithm
understanding and ad coordination processes to optimize sales. Tatca  Anh  Reels  Sukién  Ludtnhic
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PROFESSIONAL EXPERIENCE

TikTok Execution Highlights: Researched and analyzed target
audiences and customer preferences to create phased channel
growth plans. Increased TikTok followers by 3x and doubled sales
after 3 months of execution.

e Personally trained 3 livestream teams and 2 editors on TikTok
algorithms, video ideation, and livestream performance.

e Directly handled policy violations and monitored channel health.

e Managed TikTok Ads with a budget of approximately VND 10
million per month.

e Built 2 TikTok channels to 4.4K followers and 9.IK followers within
one year.

e Optimized the customer journey from TikTok to other sales
platforms.

Xao tam phan Ba Ninh

160 1.619 7.784

Céng ty TNHH B4 Ninh chuyén cung cip Xao Tam
Phén Khdnh Hoa
@ https://xaotamphanninhvan.com/

® Piachi & Email

(% Cifa hang

Ba Ninh Khanh Hoa 79
3.240 2105 78K

Céng ty TNHH Ba Ninh chuyén cung cap céc loai
hoa lan, xdo tam phén siva 1 , gid phai ching
B ZL:0869947979

™} Phan trung bay

Ml Tam Phan Ba Ninh

2.453 17,5K

1 = | Tin nhan -
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(S Ve 5~ "\INH VOI PHUGNG CHAM :UY
St G| DAT NIEM TIN CHO KHACH
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Xao Tam Phan_B4_Ninh KH

185 4.481 311K

X&0 Tam Phan B4 Ninh cung cip si va & |8n nhat ca
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Ba Ninh

141 7.662

CTY TNHH Bd Ninh chuy@n cung cip:
« Xa0 Tam Phan
« Hoa Lan

(") Phén trung bay () LIVE




PROFESSIONAL EXPERIENCE

TikTok Shop Execution Highlights: Defined development direction
for TikTok Shop operations. Managed seller-center issues, product-
related matters, and shop compliance. Reported market
performance and business results directly to the Director.

e Managed more than 20 products on the platform, including
product information, policies, and operational updates.

e Recruited, invited, and collaborated with over 50 affiliate KOCs.

e Worked directly with TikTok Support to resolve shop-related
issues.

e Collaborated in livestream sessions with KOCs such as Phuong
Oanh, Thien Nhan, and Dan Bui Xu Nau.

e Ran ads and optimized GMV for TikTok Shop.

¢J* KTk | Trung tam nha ban hang Q Tim kiém: "GMV Max" Ctri+K

S4 liéu phan tich

Phan tich cra hAng  Tang truéng & théng tin chuyén siu Phén tich LIVE & video

DU liéu doanh nghiép § Doanh .. NEEUTIICH Tuy chinh: ThO2 01, 2026 -

GMV () Téng doanh thu (&)

52.955.758 d 62.489.958 d

Xem chi tigt » Xem chi tiét »




PROFESSIONAL EXPERIENCE

Website [/ SEO Execution Highlights: Took full responsibility for a niche
local website and grew it from zero to 1,500 monthly visits. Developed
content strategy, keyword strategy, and link-building strategy to
improve search visibility on major search engines.

e Published 83 SEO-standard content pieces covering both
primary and supporting keywords using Al-assisted workflows,
along with 300 entity links.

e Coordinated the publication of 6 major PR articles.

e Optimized SEO and content performance on a monthly basis.

e Built and executed link-building strategies.

e Connected and monitored Google Search Console and Google
Analytics.

e Managed hosting and domain operations, and supported basic
HTML/CSS edits and fixes.
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CLOSING STATEMENT: 2001

“I am always open to connecting and collaborating with individuals and businesses
that aim to build effective marketing systems and achieve sustainable growth. | look
forward to opportunities where we can work together and create meaningful value”
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Brands I've Worked With
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THANK YOU

Huynh Quéc Cudng
Quét mA dé thém ban Zalo véi téi

Email Pia chi
cuong.hg.maketing.on@gmail.com Bac Nha Trang, Khdnh Hoa
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@ Hotline
098.3304.736
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